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Einführung in die Organische Chemie William H. Brown 2020-09-02 Das international bewährte Lehrbuch für Nebenfachstudierende jetzt erstmals in deutscher Sprache - übersichtlich, leicht verständlich, mit vielen Beispielen,
Exkursen, Aufgaben und begleitendem Arbeitsbuch. Wie sind Moleküle aufgebaut? Wie bestimmt man die Struktur einer organischen Verbindung? Was sind Säuren und Basen? Welche Bedeutung hat Chiralität in der Biologie und
Chemie? Welche Kunststoffe werden in großen Mengen wiederverwertet? Was ist der genetische Code? Dieses neue Lehrbuch gibt Antworten auf diese und alle anderen wesentlichen Fragen der Organischen Chemie. Die
wichtigsten Verbindungsklassen, ihre Eigenschaften und Reaktionen werden übersichtlich und anschaulich dargestellt. Zahlreiche Praxisbeispiele, eine umfassende Aufgabensammlung und kompakte Zusammenfassungen am Ende
eines jeden Kapitels erleichtern das Lernen und Vertiefen des Stoffes. Mit seinem bewährten Konzept und erstmals in deutscher Sprache ist der "Brown/Poon" eine unverzichtbare Lektüre für Dozenten und Studierende an
Universitäten und Fachhochschulen in den Disziplinen Chemie, Biochemie, Biologie, Pharmazie, Medizin, Chemieingenieurwesen und Verfahrenstechnik. Zusätzlich zum Lehrbuch ist ein kompaktes Arbeitsbuch erhältlich, das
ausführliche Lösungswege zu den Aufgaben im Lehrbuch enthält. Auch als preislich attraktives Set erhältlich.
Strategisches Management Gerry Johnson 2015-11-01
Loose-Leaf Managerial Economics and Business Strategy with Connect Access Card Jeff Prince 2012-09-28 Baye’s bestselling Managerial Economics and Business Strategy provides a complete solution designed to help students
use tools from intermediate microeconomics, game theory, and industrial organization to make sound managerial decisions. Now fully integrated within McGraw-Hill’s Connect platform, the 8th edition provides instructors with new
ways to assess student performance in the managerial economics course. Students benefit from LearnSmart’s adaptive learning modules, designed reinforce core concepts in each chapter. A range of print and digital formats
combined with Baye’s frontier research, inclusion of modern topics, and balanced coverage of traditional and modern microeconomics produce a new offering that is easier to teach from and more dynamic and engaging for students.
The Future of Global Business Michael Czinkota 2011-05-27 In the fast-paced world of global business, success is marked by the ability to stay on top of currents events, to recognize new trends, and to react quickly to change. This
book offers contributions by global marketing authorities to help you understand this rapidly changing international environment and respond to opportunities and perils. Editors Michael R. Czinkota and Ilkka A. Ronkainen use their
years of experience in policy, business, and academia to provide these readings noted for their currency, relevancy, and scholarly depth.
Research Handbook on Intellectual Capital and Business Dumay, John 2021-12-07 This essential Research Handbook examines the state-of-the-art methodologies being applied to the expanding field of intellectual capital (IC)
research. It offers an overview of the contemporary issues and methods in the field, providing insight and inspiration for emerging and established academics in their own research.
EBOOK: Operations Management in the Supply Chain: Decisions and Cases SCHROEDER 2013-02-16 EBOOK: Operations Management in the Supply Chain: Decisions and Cases
Economics and Management of Competitive Strategy Daniel F Spulber 2009-06-15 This book provides a comprehensive and integrated approach to management strategy that is based on economics. A basic introductory strategy
text that integrates economic analysis with management strategy, it takes into account global competition and high-tech (Internet) developments, and recognizes that companies today can no longer expect to sustain competitive
advantage but must rely on innovation (of products, processes, and transactions). Although many of the principles are illustrated with numerical examples, the text does not require a background course in economics or mathematics,
and does not contain technical graphs or equations. Thus, the book is suitable for undergraduate managerial economics and strategy courses, as well as for introductory MBA courses in business strategy and as a companion to case
studies. The Power Point Slides for each of the chapters is available upon request for all instructors who adopt this book as a course text. Please send your request to sales@wspc.com.
Research Anthology on Small Business Strategies for Success and Survival Management Association, Information Resources 2021-06-25 Running a small business provides opportunity for greater success, increased growth, and
potentially the chance to move to the global business arena, yet also much more risk. Small businesses not only have less employment, but also less annual revenue than a regular-sized business. With the growth of large
corporations and chain businesses, it has become harder to maintain the survival of a small business. The COVID-19 pandemic has also brought more pressure onto the already unsteady survival of small businesses, due to forced
closures, decreased agility, fewer technological innovations, and smaller customer bases. The Research Anthology on Small Business Strategies for Success and Survival offers current strategies for small businesses that can be
utilized in order to maintain equal footing during challenging times. With the proper strategies available to small business owners, small businesses could not only survive, but also excel despite the environment that surrounds them.
Covering topics including decision management, new supportive technologies, sustainable development, and micro-financing, this text is ideal for small business owners, entrepreneurs, startup companies, family-owned and operated
businesses, restaurateurs, local retailers, managers, executives, academicians, researchers, and students.
Handbook on the Sustainable Supply Chain Joseph Sarkis 2019 Supply chain management has long been a feature of industry and commerce but, with increasing demands from consumers, producers are spending more time and
money investing in ways to make supply chains more sustainable. This exemplary Handbook provides readers with a comprehensive overview of current research on sustainable supply chain management.
Mikroökonomie Robert S. Pindyck 2009
Cultural Influences on the Process of Strategic Management Andreas Michael Schühly 2022-01-01 This unique book is positioned at the crossroads of strategic management and international business. Based on an in-depth literature
review, the author empirically assesses the widely shared, implicit assumption that strategic management processes can be globally applied in a standardized, i.e., culture-free, manner. So far, a variety of tools have also been
recommended but without incorporating cultural differences. As many organizations observe that this ethnocentric view is more an illusion than reality, strategic management research has started to focus on the cultural sensitivity of
its theories, tools, and processes to provide practitioners in a multicultural setting with adequate know-how and tools. To foster long-term decision-making despite uncertainty, scenario planning is frequently applied by practitioners.
Up until today, scenario planning has however gained little attention from the academic community. Through this book, the author presents a newly developed framework for strategic management that combines the cultural value
scale to test the cultural sensitivity of the long-term planning tool called “scenario planning.” The different process steps of scenario planning have been individually examined for their sensitivity toward the cultural dimensions of
uncertainty avoidance and long-term orientation. The investigation is based on a unique, global set of management consultants working for a leading professional service firm. The results of this research show the cultural sensitivity of
scenario planning, with different degrees of the process steps and the tested cultural dimensions.
Consumer Dilemma to Purchase Hybrid Car Kooi Chung Leng 2020-06-30 As industrialisation continues to evolve, exacerbating environmental problems such as global warming and climate change have raised the concern across
the globe. Road transport is primarily the most notable source of pollution in the world. With the sophistication in environmental technology, a variety of environmentally friendly products have been introduced in the market and hybrid

vehicle is highly recommended. However, in Malaysia automotive market demand for hybrid vehicle is still considered very low compared to non-hybrid vehicles and thus to conduct a study on consumer’s adoption toward hybrid car is
timely. The study investigated the relationships between marketing mix (4Ps), environmental concern, governmental incentive and purchase intention of hybrid car in Malaysia. A total of 372 valid samples were collected using
convenience sampling technique. The Structural Equation Modelling (SEM) by using Smart-PLS was employed to investigate the significance of individual path correlations, measurement model, and overall fit of structural model. The
results of the study revealed that marketing mix (4Ps), governmental incentive, attitude, subject norm and perceived behavioural control showed a significant and positive relationship with hybrid car purchase intention. In addition
environmental concern exhibits the moderation effect among those relationships.
Schweizerische Demokratie Wolf Linder 2005
Ebook: Purchasing and Supply Chain Management BENTON 2014-07-16 Ebook: Purchasing and Supply Chain Management
Grundzüge der Mikroökonomik Hal R. Varian 2016-09-12 Übersetzt von Univ.-Prof. Dr. Reiner Buchegger, Johannes Kepler University, Linz Dieses Lehrbuch schafft es in bereits 9. Auflage wie kein anderes, nicht nur den Stoff der
Mikroökonomie anschaulich zu erklären, sondern auch die ökonomische Interpretation der Analyseergebnisse nachvollziehbar zu formulieren. Es ist an vielen Universitäten ein Standardwerk und wird oft zum Selbststudium
empfohlen. Die logisch aufeinander aufbauenden Kapitel und das gelungene Seitenlayout mit zahlreichen Grafi ken erleichtern den Zugang zur Thematik. Ebenso werden aktuelle Anwendungen der Mikroökonomie theoretisch und
praktisch dargestellt. Die Neuauflage wurde um ein Kapitel zur Ökonometrie erweitert und enthält zahlreiche aktuelle Anwendungsbeispiele von Firmen aus dem Silicon Valley.
Managerial Economics & Business Strategy Jeff Prince 2013-02-21 Baye and Prince's bestselling Managerial Economics and Business Strategy provides a complete solution designed to help students use tools from intermediate
microeconomics, game theory, and industrial organization to make sound managerial decisions. Now fully integrated within McGraw-Hill's Connect platform, the 8th edition provides instructors with new ways to assess student
performance in the managerial economics course. Students benefit from LearnSmart's adaptive learning modules, designed reinforce core concepts in each chapter. A range of print and digital formats combined with frontier research,
inclusion of modern topics, and balanced coverage of traditional and modern microeconomics produce a new offering that is easier to teach from and more dynamic and engaging for students. Connect is the only integrated learning
system that empowers students by continuously adapting to deliver precisely what they need, when they need it, and how they need it, so that your class time is more engaging and effective.
Managerial Economics, 8th Edition Dwivedi D.N. This well-known book on the subject has stood the test of time for the last 35 years because of the quality of presentation of its text. It has become students’ favourite as it provides the
latest theories, thoughts and applications on the subject with timely revisions to stay up-to-date all the time. Since its first edition, it has provided complete, comprehensive and authentic text on micro and macro aspects of managerial
economics. It has now been revised thoroughly with added interpretations of economic theories and concepts and their application to managerial decisions. NEW IN THE EIGHTH EDITION • Summary at the end of each chapter for
quick recap • One complete new chapter; several new sections Some New Important Sections • ‘Derivation of Demand Curve with Changing Marginal Utility of Money’, and ‘Why Demand Curve Slopes Downward to Right’ •
‘Expansion Path of Production’ and ‘Equilibrium of Multi-plant Monopoly’ • ‘Theory of Interest Rate Determination’ and ‘Monetary Sector Equilibrium’ • ‘Current Foreign Trade Policy of India’ and ‘Current Role of the IMF’ • ‘Monetary
Policy’ and ‘Current Scenario of CSR in India’
Cumulative Book Index 1998 A world list of books in the English language.
Loose-Leaf Managerial Economics and Business Strategy Michael Baye 2013-02-22 Baye’s bestselling Managerial Economics and Business Strategy provides a complete solution designed to help students use tools from
intermediate microeconomics, game theory, and industrial organization to make sound managerial decisions. Now fully integrated within McGraw-Hill’s Connect platform, the 8th edition provides instructors with new ways to assess
student performance in the managerial economics course. Students benefit from LearnSmart’s adaptive learning modules, designed reinforce core concepts in each chapter. A range of print and digital formats combined with Baye’s
frontier research, inclusion of modern topics, and balanced coverage of traditional and modern microeconomics produce a new offering that is easier to teach from and more dynamic and engaging for students. Connect is the only
integrated learning system that empowers students by continuously adapting to deliver precisely what they need, when they need it, and how they need it, so that your class time is more engaging and effective.
Mergers, Acquisitions, and Other Restructuring Activities Donald DePamphilis 2015-07-28 Mergers, Acquisitions, and Other Restructuring Activities is unique in that it is the most current, comprehensive, and cutting-edge text on M&A
and corporate restructuring available. It is current in that it includes many of the most up-to-date and notable deals (e.g., Facebook’s takeover of WhatsApp, the Dell privatization, and Verizon’s mega buyout of Vodafone’s share of
Verizon Wireless), precedent setting judicial decisions (e.g., efforts to overturn defenses at Airgas and Sotheby’s), new regulations (e.g., expediting backend mergers), trends (e.g., increasing role of activist investors in takeovers),
and new tactics (e.g., two-tiered poison pill) employed in M&As. Most integrative case studies are new for this edition and involve transactions that have been announced or completed since 2013. It is comprehensive in that nearly all
aspects of M&As and corporate restructuring are explored. It is cutting edge in that conclusions and insights are anchored by the most recent academic research, with references to more than 200 empirical studies published in
leading peer-reviewed journals just since 2012. And the substantially updated content is illustrated with numerous practical exhibits, case studies involving diverse transactions, easy-to-understand numerical examples, and hundreds
of discussion questions and practice exercises. The highlights of the new edition are listed here: · New Chapters: Two new chapters: Chapter 9 and 14. Chapter 9 discusses the basics of applying financial modeling methods to firm
valuation and assists the reader in understanding the power (and limitations) of models in analyzing real world situation. Chapter 14 illustrates how complex financial models often are used to support the deal structuring process
during M&A negotiations. · New Cases: Ninety percent of the nearly forty case studies are new and involve transactions announced or completed during the last three years. These cases represent friendly, hostile, highly leveraged,
and cross-border deals in ten different industries, involving public and private firms as well as firms experiencing financial distress. All end of chapter case studies begin with a "Key Objectives" section indicating what the student
should learn from the case study and include discussion questions and solutions available in the online instructors’ manual. · Latest Research: This edition focuses on the most recent and relevant academic studies, some of which
contain surprising insights changing the way we view this subject matter. Recent research has significant implications for academicians, students, M&A practitioners, and government policy makers shedding new light on current
developments and trends in the ever-changing mergers and acquisitions market. The market for corporate control and corporate restructuring strategies are constantly changing, reflecting the ongoing globalization of both product and
capital markets, accelerating technological change, escalating industry consolidation, changing regulatory practices, and intensifying cross-border competition. While continuing to be relevant, empirical research covering the dynamics
of the M&A markets of the 1970s, 1980s, and 1990s may be less germane in explaining current undercurrents and future trends.
Essentials of Strategic Management Thomas Wunder 2016-08-01 Written in English, this practice-oriented textbook covers all stages of the strategy process. Besides strategic analysis and strategy development, the true challenges
of strategic management, which is operationalization and implementation on various levels, will also be considered in detail. Further focus: current issues like business modelling and strategy alignment. Ideal for English-language
events at universities in Germany, Austria and Switzerland. Advanced, compact, pragmatic, practice-oriented! Including extensive exercises and practice-oriented case studies for students Including teaching aids for lecturers
Application of the SCOR Model in Supply Chain Management
Researching your market J. Ford Laumer 1988
Contemporary Research on E-business Technology and Strategy Vasil Khachidze 2012-10-05 This book constitutes the proceedings of the International Conference on E-business and Strategy, iCETS 2012, held in Tianjin, China, in
August 2012. The 65 revised full papers presented were carefully reviewed and selected from 231 submissions. The papers feature contemporary research on developments in the fields of e-business technology, information
management systems, and business strategy. Topics addressed are latest development on e-business technology, computer science and software engineering for e-business, e-business and e-commerce applications, social
networking and social engineering for e-business, e-business strategic management and economics development, e-business education, entrepreneurship and e-learning, digital economy strategy, as well as internet and e-commerce
policy.
Marketing and the Customer Value Chain Thomas Fotiadis 2022-03-01 Marketing and supply chain management have a symbiotic relationship within any enterprise, and together they are vital for a company’s viability and success.
This book offers a systemic approach to the integration of marketing and supply chain management. It examines the strategic connections and disconnections between supply chain and operations management and marketing by
focusing on the factors that constitute the extended marketing mix, including product, price, promotion, people, and processes. Key aspects of supply chain management are discussed in detail, including material handling, unit load,

handling systems, and equipment, as well as warehousing and transportation, design, and packaging. The book then goes on to explore the marketing functions of intangible products (services), followed by a focus on B2B markets.
Throughout, there is a strong emphasis on the optimization and maximization of the value chain through the development of a systems approach with a market-orientation. Pedagogy that translates theory to practice is embedded
throughout, including theoretical mini-cases, chapter-by-chapter objectives, and summaries. Marketing and the Customer Value Chain will help advanced undergraduate and postgraduate students appreciate how front-end marketing
can interface with the back-end operations of supply chain management.
EBOOK: Operations and Supply Chain Management, Global edition F. Robert Jacobs 2013-06-16 Resourceful companies today must successfully manage the entire supply flow, from the sources of the firm, through the value-added
processes of the firm, and on to the customers of the firm. The fourteenth Global Edition of Operations and Supply Chain Management provides well-balanced coverage of managing people and applying sophisticated technology to
operations and supply chain management.
Wirtschaft für Dummies Sean Masaki Flynn 2022-02-17 Angebot und Nachfrage, Rezession und Inflation sind Begriffe, die täglich und nicht nur im Wirtschaftsteil der Tageszeitung auftauchen. Aber was verbirgt sich hinter diesen
Begriffen? Und was versteht man unter Makro- und Mikroökonomie? Welche Faktoren führen zu einer Inflation, warum gibt es Rezessionen und, last but not least, warum lieben Ökonomen freie Märkte und Konkurrenz? Sean Masaki
Flynn gibt die Antworten auf diese Fragen und bringt Ihnen damit die Grundzüge der Wirtschaft näher.
Leadership Challenge James M. Kouzes 2009 Ein Leadershipbuch, das alle anderen in den Schatten stellt! Basierend auf umfangreicher Forschung und Interviews mit Führungskräften auf allen Ebenen (öffentlicher und privater
Unternehmen weltweit) befasst sich das Buch mit dem anhaltenden Interesse an Leadership als kritischem Aspekt menschlicher Organisationen. Kouzes und Posner, die führenden Leadership-Experten unserer Zeit, zeigen, wie
Führungskräfte mit Visionen Außergewöhnliches erreichen. Mit packenden Geschichten und tiefen Einsichten befassen sie sich eingehend mit den fundamentalen Aspekten von Leadership, um dem Leser dabei zu helfen, mit der
sich stetig verändernden Welt Schritt zu halten. Die Autoren ergreifen dabei die Gelegenheit zu unterstreichen, dass Leadership nicht nur jeden angeht, sondern, dass es sich dabei um eine Beziehung handelt: eine Beziehung
zwischen der eigenen Weiterentwicklung und der Entwicklung derer, die geführt werden. 'Es hat mir nicht nur Spaß gemacht ... ständig ertappte ich mich dabei, zu nicken und zu mir selbst zu sagen: 'Das ist richtig! So wird es
gemacht! So fühlt es sich an!' Die Autoren haben es geschafft, die Quintessenz dessen, was ich für das Herzstück von sich verändernder Leadership halte, zu erfassen.' Robert D. Haas, Vorsitzender und CEO, Levi Strauss & Co.
'Leadershipbücher gibt es wie Sand am Meer und die meisten überdauern keine Woche, ganz zu schweigen von Jahren. The Leadership Challenge gibt es immer noch, weil es auf Forschung beruht, es praktisch ist und Herz besitzt.
Glauben Sie mir, Jim Kouzes und Barry Posner haben harte Beweise für ein Thema, das wir normalerweise als weich betrachten.' Tom Peters, Management-Guru, Gründer und Vorsitzender, Tom Peters Company '25 Jahr lang habe
ich über Leadership geschrieben und darüber gelehrt. The Leadership Challenge ist eines der fünf besten Bücher, die ich jemals gelesen habe. Ich empfehle es fortlaufend anderen Menschen.' John C. Maxwell, Gründer von The
INJOY Group, einem Unternehmen zur Beratung und Training von Führungskräften in USA und Kanada 'Jim Kouzes und Barry Posner haben die praktischste, verständlichste und inspirierendste Forschung zum Thema Leadership
verfasst, die ich je gelesen habe. Anstelle einer weiteren Version von 'Promi Leadership', hilft The Leadership Challenge dabei, praktische Weisheiten von realen Führungskräften aller Ebenen in unterschiedlichen Arten von
Unternehmen zu erfahren. Jede Führungskraft kann sich auf das Wissen in diesem Buch beziehen.' Marschall Goldsmith, Bestseller-Autor und bei Forbes als einer der 5 Top-Trainer für Führungskräfte genannt
ICSTIAMI 2019 Tulus Suryanto 2021-01-27 We are delighted to introduce the proceedings of The International Conference on Science and Technology in Administration and Management Information 2019 (ICSTIAMI 2019).
ICSTIAMI 2019 is the premier international academic conference on Science and Technology in Administration and Management Information. The theme of ICSTIAMI 2019 was held in Jakarta, Indonesia is “Sustainable Development:
from Research to Actions”. This conference is organized by Institut Ilmu Sosial dan Manajemen Stiami, Jakarta, Indonesia and coorperation with, Huachiew Chalermprakiet University/ HCU Thailand, Universitas Sultan Zainal Abidin/
Unisza Malaysia, Universiti Tun Hussein Onn Malaysia/ UTHM, Universitas Widya Mataram Yogyakarta Indonesia, Universitas Pakuan Bogor Indonesia, and STEBI Lampung Indonesia. IC STIAMI 2019 has brought researchers,
developers and practitioners around the world to reach out to the administration and management community and to receive high quality exposure to leading and upcoming administration and management scientists from around the
world. The technical program of ICSTIAMI 2019 consisted of 122 full papers. The conference tracks were: Track 1 – Public Sector Management; Track 2 – Business, Management and Accounting; Track 3 – Law and Social
Humaniora.
Electronic Business: Concepts, Methodologies, Tools, and Applications Lee, In 2008-12-31 Enhances libraries worldwide through top research compilations from over 250 international authors in the field of e-business.
Managerial Economics Howard Davies 2001 Highly accessible, with a clear introduction to the subject for the non-specialist, this book covers all aspects of managerial economics. It also contains some material on corporate strategy
and a section devoted to marketing issues.
Reader's Guide to the Social Sciences Jonathan Michie 2014-02-03 This 2-volume work includes approximately 1,200 entries in A-Z order, critically reviewing the literature on specific topics from abortion to world systems theory. In
addition, nine major entries cover each of the major disciplines (political economy; management and business; human geography; politics; sociology; law; psychology; organizational behavior) and the history and development of the
social sciences in a broader sense.
Services Marketing Self-Portraits: Introspections, Reflections, and Glimpses from the Experts Raymond P. Fisk 2012-03-15
Marketing Philip Kotler 1999
Services Marketing: Rao The second edition of Services Marketing, with an enhanced conceptual foundation, meets this requirement of students, managers and marketing professionals. The enhanced pedagogy and coverage in this
edition in conjunction with the lucid and pithy style of the author make this book perfect for students of business administration, commerce and management.
Approaches and Processes for Managing the Economics of Information Systems Tsiakis, Theodosios 2014-01-31 "This book explores the value of information and its management by highlighting theoretical and empirical approaches
in the economics of information systems, providing insight into how information systems can generate economic value for businesses and consumers"--Provided by publisher.
Nonprofit Marketing Walter Wymer 2006-03-06 Nonprofit Marketing: Marketing Management for Charitable and Nongovernmental Organizations is a conceptually strong text that gives students marketing strategies for nonprofit,
charitable, and nongovernmental organizations, while providing them with a broad treatment of marketing basics. Written in an easy-to-follow style, marketing concepts are clearly presented and supported with real-world examples.
Services Marketing Jochen Wirtz 2016-03-29 Services Marketing: People, Technology, Strategy is the eighth edition of the globally leading textbook for Services Marketing by Jochen Wirtz and Christopher Lovelock, extensively
updated to feature the latest academic research, industry trends, and technology, social media and case examples. This textbook takes on a strong managerial approach presented through a coherent and progressive pedagogical
framework rooted in solid academic research. Featuring cases and examples from all over the world, Services Marketing: People, Technology, Strategy is suitable for students who want to gain a wider managerial view of Services
Marketing.
COVID-19 and the Evolving Business Environment in Asia Andrei O. J. Kwok 2022-08-01 This book brings together valuable insights about the impact of the COVID-19 pandemic on the business environment from an Asian
perspective. While some businesses in Asia have been swift to embrace the new normal, others have found the disruption to the traditional way of doing business challenging. Businesses are striving to respond, adapt, and thrive
under the shadow of the unprecedented upheaval to the business environment that has forced them to rethink their strategies, processes, and operating models. There seems to be a consensus among business scholars and
stakeholders that the continuous embrace of change and transformation of business models will assist businesses to sustain a long-term competitive advantage. The chapters in this book explore shifts in business innovation and
strategies linked to the “new normal” of doing business during the pandemic, bringing to light issues, challenges, and opportunities that firms can expect to face in their need to ensure sustainability post-pandemic and beyond.
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